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Dear NJAWBO Members and Associates,

Helen Keller said, “Alone we can do so little; 
together we can do so much.” This is one of my 
favorite quotes, and I believe it is so true.

Time certainly does fly by. My three-year term as 
President of NJAWBO is almost up, so I want to 
use this letter to thank everyone who has worked 
so hard in making this term as President such an 
amazing experience. I am so proud of the work 
that I have done for NJAWBO and the relationships 
I have developed.

I am grateful to have been able to leave the 
organization in a strong place, which I couldn’t 
have done without the Executive Committee, the 

Board of Trustees, the Region Chairs and all the 
volunteers and leadership in the regions. Thank 
you all.

All this is yet one more example of what makes 
NJAWBO the essential organization for women 
business owners. I hope this newsletter continues 
to find you, your business and your family doing 
well.

Looking forward to seeing you at a meeting—
hopefully in person sometime soon!

Holly 
 
Holly Kaplansky
NJAWBO State President

PRESIDENT’S MESSAGE

2021 | No. 2
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Central Region
(Mercer, Hunterdon, & 
Somerset Counties)

Rebecca Heydon
More is Possible 
Coaching, Bridgewater 

Dally Lowry
Minuteman Press – 
Ewing, Ewing

Josephine Vonarburg
Transitions College 
Advising, Belle Mead

MetroEast 
Region
(Essex, Hudson, & Union 
Counties)

Dr. Loucille Black Hollis
It’s Kairos Time Inc., 
Westfield

Melissa Goldstein
Savvi, Springfield

Anna Herrington
Weichert Realtors North 
New Jersey, Jersey City

Rashika Mandal
CMIT Solutions of 
Jersey City, Jersey City

Victoria Surgent
Dealer Assist, LLC, 

Montclair

Northeast Region
(Bergen & Passaic Counties)

Kelley Moss-Brown
Heart of Hannah Women’s 
Center Inc., Clifton

Northwest Region
(Morris, Sussex, & Warren 
Counties)

Emily Chang Zidarov
Local Parti Architecture & 
Design, PC, Chatham

Rafael Miranda
LFC Consulting, Inc., 
Boonton

Shore Region
(Middlesex, Monmouth, & 
Ocean Counties)

Darlene Rasmussen
Grateful Synergies HR & 
Technology Consulting, 
Toms River

Demietra Williams
DKW Premier Writing 
Services, East Brunswick
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Get to know our newest members by viewing their online member 
profile. Go to njawbo.org and search for their name using FIND A 
MEMBER in the dropdown menu under Membership.

N
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May 18, 2021  | NJAWBO MEMBER-ONLY Virtual Event Hosted by the South Jersey Region 
“Give Me a Break” Get-Together for Members 

www.NJAWBO.org
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Banking in 
your best 
interest.
We offer a full range 
of commercial deposit, 
cash management and 
lending solutions 
to keep your business
moving forward. 

Branch Name
Address

City, State 00000
Branch Manager Name

000.000.0000 • myinvestorsbank.comTo learn more, contact 
Angelos Kouzinas, Branch Manager

201.242.4200

2400 Lemoine Ave, Fort Lee, NJ 07024

MEMBER NEWS
Sandra Friaglia Announces Relocation  
of Sandies Specialties, Inc.

Sandra Friaglia, owner of Sandies Specialties, Inc., a marketing firm that 
specializes in corporate branding, has moved her business to a new location 
at 28 Bowden Road in Cedar Grove.

“It’s exciting to be in a new space,” notes Sandra. “We’d been in our old 
location for over 30 years, so it was a challenge both emotionally and 
physically to leave—but our landlord needed the space back. Our new office 

feels like a fresh rebirth of the business.”

Sandies Specialites provides custom, imprinted promotional products to assist companies in building 
brand awareness, foster customer loyalty, and recognize employee milestones and achievements. 
Clients range from a variety of sectors, 
including major financial institutions, leading 
hotels, international retailers, and medical 
companies.

Sandies Specialties is a certified Women 
Business Enterprise (WBE) and a certified 
Women’s Business Enterprise National 
Council (WBENC). Sandra can be  
reached at 973-857-9299 or  
sandra@sandiesspecialties.com.

Robin Tabakin 
Featured in New 
Jersey Business 
Magazine Article

Robin Tabakin, the 
founder and CEO of 
Technoforce LLC, a 

leadership development enterprise based 
out of Randolph, was featured in an article 
entitled, “SDDC Promotes Supplier Diversity 
Among Companies,” which appeared in 
the April issue of New Jersey Business 
Magazine. The article, written by Jim Pytell, 
the magazine’s managing editor, detailed the 
efforts of the Supplier Diversity Development 
Council (SDDC) of the New Jersey Board of 
Public Utilities. Robin Tabakin is president of 
the SDDC. News cont. on p. 11

mailto:sandra@sandiesspecialties.com
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Government Can Be Your Customer, too: 
Get Certified and Look for Opportunities

by Danielle Walters, MPH

As business owners, we have all gone through the 
process of identifying our customer base. But, how 
many among us include city, county, state, or federal 
government among our customers? All levels of 
government need to purchase lots of goods and 
services to keep things running. Besides roads and 
schools, government needs uniforms for officers, 
laundry and food service for institutions, marketing 
and printing, tourism advertisement for local and 
national amenities, plus office supplies, landscaping 
and repair for buildings, vehicles, and machines. 
These are opportunities for you! 

Government contracting takes some extra steps, 
but there is a lot of help available in NJ to walk you 
through the process.  Because of COVID, now more 
than ever there are easy-to-use free resources to 
help you compete and win these opportunities. It 
can feel intimidating to throw your hat in the ring with 
bigger, more established companies to compete 
for government projects, but there are tools to help 
small, women-owned businesses like ours compete! 
Take advantage of these resources, and government 
contracting can become a secure source of revenue 
to grow your business. The first step is to get certified 
as a Small Business Enterprise (SBE).

Understanding Set Asides and SBE Certifications 
(and WBE, MBE, VOB, SVOB, and Others)

The State of New Jersey has a 25% “set aside” 
procurement program for certified Small Business 
Enterprises (SBE). What that means is 25% of 
all goods and services (from paperclips to bridge 
construction) must be awarded to businesses that are 
certified SBEs. SBEs are classified as businesses 
that have $12 million or less in annual gross sales 
and are certified as an SBE. The state is committed to 
working with SBEs, which gives your business a huge 
advantage when you apply for government bids. But, 

even if you are a small business, you do not qualify 
for the set aside if you are not certified.

In addition to the state SBE set-aside program, 
many counties and municipalities also have set-
aside programs, many of which have additional 
categories for certified Woman-Owned Business 
Enterprises (WBEs), Minority-Owned Business 
Enterprises (MBEs), Veteran-Owned Businesses 
(VOBs), and Service-Disabled Veteran-Owned 
Businesses (SVOBs). As a WBE, I recently won a 
significant project in Mercer County. Trust me when 
I say that Mercer County and other NJ government 
procurement departments are actively seeking to 
work with businesses like yours! 

In addition to government contracts, larger companies 
want to work with certified SBE, WBE, MBE, VOB, 
SVOB firms, too. These companies need lots of 
goods and services, just like governments, and 
want to support small and local businesses. And, 
companies that primarily work with government 
entities may even be required to have a percentage of 
their subcontractors be certified SBEs. That could be 
you!

So, How Do You Take Advantage  
of These Opportunities?

Although you may be a woman-owned small 
business, you can’t take advantage of these 
opportunities unless you are certified with the state. 
Certification takes a few steps and there is normally a 
cost; but as of June 1 the fee has been waived. There 
are a lot of resources available to help you. Your 
certification cost is waived the first year, and it must 
be updated (for free) every year. You need to renew 
your certification every three years. Your certification 
will expire if you don’t update it yearly and renew it 
every three years—so, don’t let it lapse! The process 
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is now online and simpler than ever before. Follow these tips to take advantage of free resources throughout 
NJ to help you get certified.

1. Check to see if you’re certified. Look up your business on NJSAVI and make sure your business is 
listed and your information is correct. It’s up to you to keep your business info correct and up to date; so, 
make sure you correct any errors. Here’s the link:  
https://www20.state.nj.us/TYTR_SAVI/vendorSearch.jsp

2. Certify as a SBE, WBE, MBE, VOB, and/or SVOB. You can access the application forms at  
https://business.nj.gov/pages/contract-with-new-jersey When completing the forms, be sure to fill out a 
form for each certification (SBE, WBE, MBE, VOB, and/or SVOB) that applies for your business. This will 
ensure you are registered for all of the designations you are eligible for.

3. Take advantage of FREE online resources. The New Jersey Office of Diversity and Inclusion has 
a wealth of free resources to help your businesses grow, connect to opportunities with government 
contracting and make connections with large businesses looking for subcontractors like you. They have 
events, trainings, referrals, and direct supports for NJ small diverse businesses like yours. Go to  
https://diversity.nj.gov/

4. Talk with someone who can help. The State of New Jersey Business Action Center and NJIT offer free 
support to NJ-based small businesses from live human beings who can help you navigate this process. 
The links to their centralized services are https://nj.gov/state/bac/bac-small-business-advocates.shtml 
and https://www.njit.edu/ptac/ 

5. Access services at NJ SBA small business service centers. Conveniently located in every NJ County, 
these centers provide free hands-on (and online) assistance to NJ small businesses, including assistance 
with the certification process and connections with county and local opportunities specific to your area. 
Find a center near you at https://njsbdc.com/counseling/request-counseling/

6. Register with BidNet to receive alerts about government contracting opportunities in NJ and 
beyond. BidNet is a free, online registry that alerts you to government contracting opportunities that meet 
your business profile. BidNet also allows you to search for other businesses, so you can use this site to 
network or find potential partners. You can upload your NJ business registration and certifications, which 
are saved so you can access them easily when needed. Note that BidNet also offers additional services 
you can pay for, but registration with the platform is free. Follow this link to register for BidNet: 
https://www.mercercounty.org/home/showpublisheddocument?id=19770

As a women-owned business, you can take advantage of these resources to get certified and keep your 
registrations up to date! Government procurement and large businesses are looking for you; so, make it easy 
for them to find you. You may be surprised at what kind of opportunities are out there for you!

© 2021 Danielle Walters

Danielle Walters has led effective, research based strategic planning projects for government, public, 
and other community-based organizations, both nationally and internationally. Her business, 35th 
Street Consulting, LLC, is a certified woman-owned business specializing in project management, 
program planning and evaluation, quantitative and qualitative research, and data analytics. For more 
than 20 years, Danielle has conducted stakeholder research to illuminate economic, social, and 
health disparities and to design do-able, equity-based solutions tailored to local strengths. 35th Street 
Consulting, a New Jersey certified woman-owned business enterprise (WBE) located in Pennington, 
NJ, was chosen through Mercer County Procurement Process to conduct a disparity study and offer 
data-driven recommendations to promote equity in procurement for the Small Business Outreach 

Program. Danielle Walters, President of 35th Street Consulting, is a new NJAWBO member, with 20+ years research and 
data analytics experience, specializing in conducting research to illuminate social, health, and economic disparities.

https://www20.state.nj.us/TYTR_SAVI/vendorSearch.jsp
https://business.nj.gov/pages/contract-with-new-jersey
https://diversity.nj.gov/
https://nj.gov/state/bac/bac-small-business-advocates.shtml
https://www.njit.edu/ptac/
https://njsbdc.com/counseling/request-counseling/
https://www.mercercounty.org/home/showpublisheddocument?id=19770
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Business Plan—A Roadmap to Success
By Steve Maiorano

The answer we get most often at the WCEC Women’s Business Center when we speak to clients and ask 
them if they have a business plan is, “I have the ideas in my head, but I never actually wrote them down.” The 
act of writing your business plan is, for those old enough to remember doing this, a lot like mapping out a road 
trip before starting your drive. Doing it should get you excited about the journey you are about to take and 
prepare you for the turns and bumps in the road ahead so you don’t get lost.

Dispelling Some Myths  
about the Business Plan

Myth #1 – You only need a business plan if you 
want to get a loan.

Perhaps the second most common answer we get 
when we ask clients if they have a business plan is, 
“I started to work on one but decided not to apply 
for a loan, so I never finished it.” If you are fortunate 
enough to never need a loan or investor, your 
business plan is even more important to you because 
it will help you determine how you spend your own 
money—money that you have worked hard for and 
saved up in order to follow your journey of business 
ownership.

Myth #2 – A business plan needs to be at least  
50 pages long.

There are more business plan templates out there 
today than there are routes to drive across the 
country. If the process of writing a business plan is 
overwhelming, select the simplest template to start. 
At the WCEC Women’s Business Center, we offer 
a six-week Business Plan Development Series, 
during which clients complete a one- to two–page 
business plan draft, which includes their mission, 
vision, product or service, target market, competition, 
marketing plan, and financial forecast. Identifying 
these key concepts is essential when you’re starting a 
business.

Myth #3 – After you write your business plan,  
you should never look at it again.

As new opportunities present themselves and 
new threats emerge, it’s important to go back to 

your business plan and make updates so you can 
adapt and remain competitive in an ever-changing 
landscape. These days, the landscape is full of 
everything from potholes to road closures, which can 
cause delays and force you to take some detours 
before you get back on track.

Your GPS—No Matter the Stage

The WCEC Women’s Business Center is an SBA-
Funded Women’s Business Center serving the 
counties of Northern and Central New Jersey, and 
we can be your GPS on your journey of business 
ownership. We help clients who are just starting 
out with workshops such as Starting a Business in 
NJ, Registering Your Business, and Entrepreneur 
Resources in NJ, as well as the all-important 
Business Plan Development Series. For owners of 
established, profitable businesses, we offer our 30-
hour Kauffman FastTrac GrowthVenture program, 
which provides an actionable strategy for growth, a 
budget that supports the strategic plan, and a network 
of like-minded entrepreneurs. 

For business owners who have been impacted by 
COVID, we offer a variety of workshops with a focus 
on marketing, such as Building a Digital Marketing 
Strategy, Profiting with Partnership Marketing, How 
to Win at Social Media, How to Market on Instagram, 
How to Open an Amazon Store, and Facebook 
Advertising. We also offer workshops on managing 
your finances, including QuickBooks Online and 
Bookkeeping Using Excel, as well as workshops 
on navigating the various COVID relief funding 
opportunities, such as the Paycheck Protection 
Program, Economic Injury Disaster Loan, and 
NJEDA Small Business Emergency Assistance Grant 
Program. Since the start of the pandemic, we have 
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BANKING
RELATIONSHIP

PROFILE

Design a

based on 
where you are 

in life and where 
you want to go

Visit our nearest branch for a 
friendly discussion about your 

financial goals and we'll 
provide the solutions that 

fit you or your business best.

Just getting started, ready to retire, 
wherever you are we'll provide world-class 

banking products and service. 

At Kearny Bank, 
we build banking relationships 

one-at-a-time.

Member 
FDIC

800-273-3406
kearnybank.com

helped 71 clients receive a total of over $2.3 million in 
COVID relief funding.

No matter what stage of the business-ownership 
journey you are in, a business plan is a key 
component for ongoing success. There’s no right or 
wrong way to write—or continue working on—your 
business plan, and there are a lot of tools you can find 
with a simple Internet search. If you’re looking for a 
personal touch or want a more hands-on approach, 
you can get assistance by working with your local 
SBA Resource Partner, like the WCEC Women’s 
Business Center.

© Steve Maiorano

Steve Maiorano is the Director of the 
WCEC Women’s Business Center 
(www.wcecnj.org/WBC). The favorite 
part of what he does there is imparting 
his knowledge of writing a business 
plan and financial projections to clients, 
while learning about new and disruptive 
businesses, up-and-coming industries, 
and the super niche markets they serve. 

Every day Steve learns something new while being inspired 
by the creativity and innovation of the clients he serves. 
Steve can be reached at info@wcecnj.org or 973-507-
9700.

(Steve still prints directions for every road trip he takes, 
especially on drives to New England when he wants to be 
sure to avoid the George Washington Bridge.)

NJAWBO REGIONS 

Northeast Region: Bergen 
and Passaic Counties 

MetroEast Region: Essex, 
Hudson, and Union 
Counties 

Northwest Region: Morris, 
Sussex, and Warren 
Counties 

Central Region: Mercer, 
Hunterdon, and Somerset 
Counties 

Shore Region: Monmouth, 
Ocean, and Middlesex 
Counties 

South Jersey Region:
Atlantic, Burlington, 
Camden, Cape May, 
Cumberland, Gloucester, 
and Salem Counties

www.njawbo.org 

NJAWBO REGIONS 

Northeast Region: Bergen and Passaic 
Counties

MetroEast Region: Essex, Hudson, and 
Union Counties 

Northwest Region: Morris, Sussex, and 
Warren Counties 

Central Region: Mercer, Hunterdon, and 
Somerset Counties 

Shore Region: Monmouth, Ocean, and 
Middlesex Counties 

South Jersey Region: Atlantic, Burlington, 
Camden, Cape May, Cumberland, 
Gloucester, and Salem Counties

www.njawbo.org 

http://www.wcecnj.org/WBC
mailto:info@wcecnj.org
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A Business Headshot—It’s Much More  
than Just a Pretty Picture

by Susan J. Roche

Do you like yourself in pictures? Do you have a 
professional headshot? Do you have one that you are 
proud of? Is it time to have a new one taken? What do 
you think when you see someone using a picture for 
marketing that is cropped from another photo? Can 
you tell when a selfie is used as a headshot? 

What Exactly Does a Headshot Do for You? 

A good headshot is important. It says something 
about your business and you to the viewer. This 
happens in an instant. Thoughts are formed about 
you as a professional and about the viewers chances 
of successfully working with you. This is the power of 
an extraordinary headshot.

For most people, having a photo shoot of yourself is 
uncomfortable. Many want to avoid the pain of being 
in front of a camera and put off a photo shoot for as 
long as possible. As a portrait photographer, I hear 
lots of reasons to put it off, such as, “I want to wait 
until I…
•	 lose weight
•	 get my hair colored
•	 get some sun
•	 have the money
•	 have more time…my business and life are so busy
•	 have enough business to need one
•	 after my dental work or plastic surgery

However, your image is too important to wait for 
any reason. A great headshot should be a priority, 
because it will help you grow your business. (And, it 
can even stand in for you during a virtual meeting on 
days when the real you may not be presentable.)

All professionals need a headshot, without 
question. Your photo represents everything about 
you, your service, and your business. It is a vital 
aspect of marketing. Yours should be updated 
every couple of years so it best represents you. You 
deserve it. Headshots you are proud of are invaluable 
business and personal assets, and important to you 
and your self-esteem so you can best represent your 
company. 

The Setting. There is no perfect formula to creating 
a great shoot. Smile, don’t smile; in the studio, office, 
or outdoors—these are all good considerations to 
think about. The best headshots are those that draw 
the viewer to your face. Often wearing clothing that is 
fitted with sleeves and without patterns are flattering 
choices. Most important is allowing yourself to relax, 
feel comfortable, and be confident because this will 
come across in your photo.
 
The Confidence. As a businesswoman, mother, and 
grandmother, I know that it is difficult not to critique 
the way I look. Our culture is one of comparisons. 
As professionals, we know to move through the 
uncomfortable and do the necessity. We also know 
that true beauty comes from within. Every client who 
comes into my studio is worried that “none of the 
photos will turn out great,” thinking we will be lucky to 
get a one usable photo.  

The Pose. The truth is most business owners are not 
models. Let’s not expect ourselves to photograph 
like one. Subtle differences change an average 
picture into one that conveys depth. Flattering light 
(often diffused) along with lens selection, depth of 
field (amount of focus) makes a huge difference in 
a seemingly simple headshot. Movements, such as 
leaning forward and dropping one shoulder, along 
with the camera angled slightly higher than eye level 
creates a slenderizing pose for many individuals. 
A well-structured pose will result in empowering 
headshots without using photoshop tricks! An excep-
tional headshot comes from allowing yourself to move 
through the uncomfortable to feel like your best self, 
so your photographer can capture you at your best!

Back to the Real Question—What Exactly  
Is a Good Headshot?

It is an introduction—the tried and true close up 
of your face with highlights in your eyes and an 
expression showing personality. It has good lighting 
with an uncomplicated background. Actors use eyes 
and facial expressions to show their versatility, and 
business professionals should do that as well. 
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Your headshot does not need to show your body or your hands, but it can. Be aware that a publisher may crop 
your headshot down to be a typical head-and-shoulders shot; so, having your hands by your face or your chin 
leaning on your hands may not be ideal for this media purpose. This is another important aspect to be aware of 
when considering your photo shoot. 

Depending on your goals, the best headshot for you may convey competency, professionalism, approachability, 
likability, creativeness, toughness, calmness, friendliness, or whatever is most important to your business. 
Begin planning your headshot by listing adjectives that best describe your service or business. Think of your 
headshot as your invitation for others to get to know and to work with you!

© Susan J. Roche

 
Susan J. Roche has been helping women and their families create portraits they love for almost forty 
years, beginning as a professional photographer when she was a teenager. Photography sessions can 
take place in her studio (located in Point Peasant at the Jersey Shore) or at clients’ homes, offices, 
backyards, the beach, and underwater in pools. One of her specialties is headshots for women, 
especially those who dislike having their picture taken. Susan travels to clients throughout state. She 
is located in Southwest Florida as a snowbird for portraits, too!
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100% WOMAN OWNED
100% GROWTH MINDED
100% SCIENCE DRIVEN
100% HUMAN CRAFTED

©2021 Marketsmith, Inc. All Rights Reserved.

marketsmithinc.com |  973.889.0006

Rosanna Imbriano Celebrates 20 Years in Business

Marketing strategist, Rosanna Imbriano, is celebrating the 20th Anniversary of 
her business, RI Consulting, LLC. Her focus throughout has been to help business 
owners, managers, and executive directors increase their revenues by implementing 
strategic marketing. 

“Marketing cost-effectively is not impossible as long as you keep your target market 
top of mind and have a strategic plan,” Rosanna explains. “It’s not complicated but 

does require strategic thinking, planning, organization, implementation, and a focus on the end result 
of increasing revenue.”

Rosanna is also the founder and director of 
Sempre Avanti, Inc., an Italian nonprofit resource 
center she established in 2013. She has been a 
member of NJAWBO since 2001. is currently the 
immediate past president, and will be installed as 
the Vice President of Corporate Relations at the 
June Board of Trustees meeting. Rosanna can be 
reached at 973-444-2317 or  
info@riconsultingllc.com.

The article is available at https://njbmagazine.com/monthly-articles/sddc-promotes-supplier-diversity-
among-companies/ 

Robin Tabakin has expertise in women’s leadership issues, unconscious bias, and diversity and 
inclusion and has been awarded numerous government contracts where she did assessments of 
workforce programs for career skill training providers and at universities. Throughout her career, Robin 
has served in leadership roles on many councils and boards, including founder and past president of 
the Women’s Center for Entrepreneurship Corp., an SBA Women’s Business Center; chairwoman of the 
New Jersey Government Records Council; and member of PSEG’s Supplier Diversity Advisory Council. 
She also served two terms as president of NJAWBO and currently serves as the NJAWBO Public Policy 
Leader. She can be reached at 973-328-1047 or robin@technoforce.com.

News cont. from p. 3

mailto:info@riconsultingllc.com
https://njbmagazine.com/monthly-articles/sddc-promotes-supplier-diversity-among-companies/
https://njbmagazine.com/monthly-articles/sddc-promotes-supplier-diversity-among-companies/
mailto:robin@technoforce.com
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Professional Development Series—No. 4
November 5, 2021, 1:30–3:30 PM 

Deep Listening: The Story. 
The Back Story. The Secret 

Agenda
What businesspeople tell you is only the tip of the 
iceberg. There are also hidden messages, back 
stories, and things that they’re not saying. This 

presentation workshop is a chance for you to practice 
deep listening so you are more aware of what is really 

being communicated.

Our business is energized by more than just 

electric and gas. PSEG knows that maintaining a 

diverse and talented network of suppliers makes 

good business sense. Strong relationships with 

our minority, women, veteran, service disabled 

veteran & LGBT-owned business partners can 

help us provide more options, better solutions 

and, in the long run, superior products and 

services. For more information about becoming 

a member of PSEG’s supplier network, log on to 

pseg.com/supplierdiversity.

P O W E R I N G  P R O G R E S S
E M P O W E R I N G  P E O P L E  >  P O W E R I N G  L I F E

Professional Development Series—No. 3
August 26, 2021, 11:30 AM–1:30 PM 

10 Tips to Organize Your 
Space, Time, and Life for 
Increased Productivity

Clutter creates stress, chaos, and reduced 
productivity. This interactive presentation by Deborah 

Gussoff, of In Order Inc., will focus on organizing 
tips and tricks that will help not only streamline 
and organize your space, but will increase your 

productivity.

PRESENTER
Deborah Gussoff
In Order Inc.

PRESENTER
Laurel Bernstein
Laurel Bernstein & Associates

Each presentation will run 1.5 hours in length followed by a 30-minute Q&A for all 
participants. The session will be facilitated by Jen Mac, of Something Different for Women.

REGISTER TODAY at  
https://members.njawbo.org/events/

https://members.njawbo.org/events/Details/njawbo-professional-development-series-no-3-345013
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NJAWBO 2021–2022 NJAWBO Board of Trustees  |  Installations June 21, 2021 
Executive Committee 

President Secretary Treasurer
Immediate

Past President
Nominations

Chair

Bertha Robinson Laurel Bernstein Melanie McDonald Holly Kaplansky Taryn Abrahams 
VP of 

Administration
VP of Corporate 

Relations
VP of

Marketing
VP of

Membership  
VP of

Programming 

Laura Graziano Rosanna Imbriano Cecelia Henderson Andrea Pass Donna Thompson 

Region Leadership Team Chairs 
MetroEast Northeast Northwest South Jersey

Mamie Tolbert Melanie Cunningham Christy Mahon Carrie Ward 
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Member Benefits Checklist
njawbo.org/membership/member-benefits/

	Attend Meetings & Events and schedule follow-up 1:1s
• Review the calendar of events

	Speak at a Region Event
• Submit summary of your business topic, headshot, and bio to your region leaders

	Mentoring Circle
• A seven-month program designed for six to twelve participants who meet once 

a month for three hours. Participating in the Circle guarantees that one project 
you’ve been putting off gets done. It’s an ideal way to work on your business.

	NJAWBO Blog—valuable exposure
• Blogs are posted on Mondays 

https://njawbo.org/wp-content/uploads/2020/07/NJAWBO-How-To-Submit-a-Blog-
Post-Guidelines.pdf

	Volunteer/Lead/Get Involved
• Step up into a volunteer leadership role
• What roles are open?  

https://www.njawbo.org/njawbo-leadership/region-leadership-teams/
	Attend the Professional Development series
	Follow the NJAWBO Facebook & LinkedIn pages
	Join the NJAWBO Facebook & LinkedIn groups
	Write an Article for the NJAWBO Newsletter—The Bottom Line—valuable exposure

• See the online issues here: https://www.njawbo.org/the-bottom-line/
	Update Your Online Membership Profile—valuable exposure
	Post a Member-to-Member Special Offer in the Membership Hub
	Request to be interviewed for the NJAWBO Access to Excellence Interview Series

https://njawbo.org/wp-content/uploads/2020/07/NJAWBO-How-To-Submit-a-Blog-Post-Guidelines.pdf
https://njawbo.org/wp-content/uploads/2020/07/NJAWBO-How-To-Submit-a-Blog-Post-Guidelines.pdf
https://www.njawbo.org/njawbo-leadership/region-leadership-teams/
https://www.njawbo.org/the-bottom-line/
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Annual Statewide Virtual Events
June 30, December 8

 
NJAWBO Member Virtual  

Monthly Roundtable
6/11, 7/9, 8/13,  

9/10, 10/8, 11/12, 12/10

NJAWBO Upcoming Events
Weekly Virtual Events

June 3, 8, 16, 24
August 5, 10, 18, 24

September 2, 9, 14, 21, 28
October 5, 14, 20, 26

November 4, 10, 17, 23
December 2

 
NJAWBO Join the Conversation  

Virtual Events
July 20, October 1

NJAWBO Professional  
Development Series

August 31, November 5

Visit the NJAWBO Calendar for event details  
at https://members.njawbo.org/events/ 

NJAWBO’s UNIVERSITY
PARTNERSHIP PROGRAM 

Mission: To create a supportive relationship 
between universities and NJAWBO that will be 
mutually beneficial and enlightening. 

Vision: NJAWBO and the partnering university’s 
student participants—as well as professors, 
administrators, and business owners—will gain 
insight from each others’ knowledge and 
experience to the betterment of all involved. 

NJAWBO’s ASSOCIATION 
PARTNERSHIP PROGRAM 

Mission: To create a supportive relationship 
between nonmember-based business 
associations and NJAWBO that will be mutually 
beneficial and enlightening.  

Vision: The partnering associations will each gain 
exposure for their organization, and the members 
or clients served by each organization will all 
benefit in myriad ways from the collaboration. 

www.NJAWBO.org 
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NJAWBO CORPORATE SPONSORS

NJAWBO MEDIA SPONSORS: 

NJAWBO BOARD OF TRUSTEES 2020-2021
NJAWBO Executive Committee        
 President: Holly Kaplansky, 201-681-6231,     

    holly@redwagonconsulting.com

President-Elect: Bertha Robinson, 732-705-5060,  

    bertha@staroneprofessional.com

Secretary: Laurel Bernstein, 201-927-5927,      

    bernstein.laurel@gmail.com

Treasurer:  Dianne Kelly, CPA,  973-965-7924,      

    diannekellycpa@aol.com

VP of Administration: Laura Graziano, 973-204-8232,                 

     laura@lauragraziano.com

VP of Corporate Relations: OPEN

VP of Events & Programming:  Donna R. Thompson,  

    973-476-2719, donna@woodpeckerpress.com

VP of Marketing: Cecelia Henderson, 973-646-8947,  

    cahenderson@wsimarketingedge.com

Interim VP of Membership: Andrea Pass.  

    201-873-6087, andrea@andreapasspr.com

Immediate Past President: Rosanna Imbriano,  

    973-444-2317, info@riconsultingllc.com 

Nominations Chair: OPEN

NJAWBO Region Leadership Team Chairs
Central Region (Mercer, Hunterdon, & Somerset  
     Counties): OPEN
MetroEast Region (Essex, Hudson, & Union  
     Counties):, Taryn Abrahams, 973-803-8276,  
     info@empowerbehavioralservices.com
Northeast Region (Bergen & Passaic Counties):  
     Melanie Cunningham, 212-457-1622,  
     melanie@mcunninghamlaw.com
Northwest Region (Morris, Sussex, & Warren  
    Counties): OPEN
Shore Region (Middlesex, Monmouth, & Ocean  
     Counties): Maureen Rushalski, 732-581-7873, 
     info@yesyoucanmarketing.com
South Jersey Region (Atlantic, Burlington, Camden,  
     Cape May, Cumberland, Gloucester, & Salem  
     Counties): Carrie Ward, 856-354-7700,  
     cward@earpcohn.com 

The Bottom Line Newsletter
©  2021 NJAWBO. All rights reserved. The Bottom Line is 
the official publication of the New Jersey Association of 
Women Business Owners, Inc. (NJAWBO). It is published 
quarterly and has a readership of more than 2,200.

Production Manager: Donna Thompson

Production Coordinator: Christy Mahon

General Inquires: njawbo@njawbo.org, 609-308-2530, 
or NJAWBO, P.O. Box 133, Cedar Grove, NJ 07009

NJAWBO is the longest-standing statewide organization of women business owners in New Jersey. Its primary 
objective is to support and encourage business ownership by women. 

NOTE: Please do NOT automatically add the email addresses in 
this document to your email database without permission of the 
prospective recipient.
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